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Abstract

The purpose of this study is 1) to study the Parts of speech used in writing sales articles
2) To analyze the most common parts of speech in sales articles (3) To analyze relevant
vocabularies from sales articles. The sample used in the study is 10 sales articles by selecting
from the most read for the sales articles in 2018 and written by writers who have knowledge
and experience in sales from www.salesloft.com. The researcher conducted research using

Antconc, TagAnt and Microsoft Excel. In the analysis parts of speech and frequencies. The
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analysis results showed that the most common parts of speech are noun, followed by verb,
adjective, adverb, pronoun, preposition, conjunction, and interjection. From analysis parts of
speech, frequency and vocabulary. It can help the researcher know the different types of
words used in writing for sales articles or other articles related to the business for working in

the future. In order to create interesting communication and attract the attention of readers.
Keywords: Parts of Speech, Sales Articles, Frequency
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2 An3en (Verb) 495
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q ANseNILAwal (Adverb) 120
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5. AASINUIY (Pronoun) A ANLTSENWNUAILIN (AU &/ F9999 dn1UN) AATINUIUNA

wuluunay 1wy you, your, it, that, their, they LLaz'?J"u 9
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aduil AANA Aduii ANANA
1 To 15 With
2 of 16 Your
3 And 17 It
a4 In 18 Email
5 Sales 19 On
6 That 20 Be
7 You 21 Are
8 For 22 This
9 Personalization 23 Their
10 Is 24 Cadence
11 As 25 Up
12 More 26 Use
13 Or 27 Many
14 | 28 Right
29 At 61 Better
30 Data 62 Them
31 We 63 Al
32 Can 64 Between
33 Team 65 Was
34 Percent 66 When
35 They 67 Like
36 Research 68 Little
37 How 69 What
38 By 70 Has
39 From 71 Insight
40 If 72 Our
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A10u9 AANA aduii AANA
41 About 73 Touch
42 Best 74 Company
43 Do 75 Template
a4 There 76 Than
45 Time 7 Business
46 One 78 Open
a7 Over 79 Personal
48 Have 80 Prospect
49 Will 81 Rate
50 Get 82 Reply
51 Buyer 83 While
52 First 84 Customer
53 Out 85 Impact
54 Performance 86 Into
55 These 87 Number
56 Seller 88 Above
57 Below 89 Call
58 Day 90 Content
59 Include 91 Each
60 make 92 Effort
93 Provide 97 Even
94 See 98 Interaction
95 Some 99 Question
96 Way 100 Should
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> They adjusted their sample to include the best examples of sales touches which
ultimately led to a contact responding.

» This is where reps used two or more channels when reaching out to a contact.
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> Going the extra mile with just 20 percent personalization can be the first step in
building the right relationship for mutual success.

» Personalization creates a more dynamic customer experience and enables

salespeople to better engage prospects.
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» Those same prospects can become new opportunities and great customers down
the road.

» Each member state may maintain its own “Do Not Call” list so it will be prudent
to verify that your prospects are not on these lists prior to reaching out.

» Customers expect their experience with a company to include Nordstrom-level
service.

> Know your customers better than your competitors do
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> Ceren has been working on a framework for analyzing the behaviors of salespeople
and their interactions with contacts.

91n9813898U interaction tHufUsziandunaziiuldiazyimifiegwihynunuay

PAIANATINUL

NAN1599Y

v v
v Aaov

1NN5ITeATITTngUssasAioAnwvilnvasAriazAud Anuunfaalunisiloy
UNAMUNISTVIYBALIATIZVAANAANUINAUNAIUNLINUNITVEY

INNIIANWINUITATDIAT (Parts of Speech) wazAud TuunAIunNI5VI8dIUIY 10

'
=

unar Taeidenainunanudiddsannianlull 2018 uasnduunanuilideudulaedindeudis
ArduarUszaumaninisdunisvieanduled salesloft asnsousnuiinvesdldfamuadiuiy
1,615 M Wy (Noun) 658 A1 Ansen (Verb) 497 M AAMANI (Adjective) 255 A ANSETILAY]
(Adverb) 120 1 M@sswus (Pronoun) 38 A1 ATUWUM (Preposition) 29 A1 Adus1U (Conjunction)
12 A1 uagAgny (Interjection) 5 A1

mmﬁ;ﬁffﬂlé’ﬁﬂﬂ’ﬁﬁﬂm%ﬁmﬁuaqﬁ'] waudvdnuesd wardasizimdniinuluunaiy
A58 aiulean vlevesmaiusnuladialuldiieswaluunanunisuy ns1ennsa eaisiu

PnUsedTu 15agfesrvdanng q indeusesiuielminauilanseiu

aAUsena
I1NNITILATIENUNAITINLA 8N UNITVI8TIUIU 10 unAdu Lagidonannunadnuidl
Heuuniigalul 2018 waziduunaruideuiulaedndeudiiauiuasUssaunisalniesnunis
yrga1nIuled Salesloft
1. nugdavasarluunanunisuiennsia 31w 8 vila lnedinnudAsisdiusenty wildn
a o aa a v a ° =% o v Y a & ¢ =
yilavasAindanuddosfign (Argniu) windgninanldielmindulssloviliion1sfiiganing

aulavesenu




X &/

BANGKOK ifg

UNIVERSITY

N5UTEPIINMTUaLINAUDHANUITL TLAUVVIRUALUINIR AT 11

"Global Goals, Local Actions: Looking Back and Moving Forward 2020"

o & o  eal

2. ANNIFILATILAAIANAANU 100 AN INUNAULASINUNITVY WUAIANWAT b b

UNALAZHANUAILENAUDITNNTVIY WU personalization, customer, prospect Wag interaction

JoLauLUY

dwsumeinidedl fiTeAnviiesinvesiuaziAniiisusdinuluunaiuneiv

N1597197UU AT URaulan@ny) FUATDIUNAIIUNTBAIANTFI N LLAL Lo liAAA Y

Y
[ '

W1aUlATeIUNANULINTY UaTATINUANLABIN TV ulaNINETY

AnAnTIuUITENA
NMIIAYIYYRUANANINTE LAV UTINA AzLvemansiasdinuaans
WIne1devagaIuatumninsaduayulunsyinidouasiiauenauide Feihliunaud

°o & ! [ 1 =
d1t3vgaddunyen

LONEI5D9B9

v5es asauaams uasdsive] sssumdy. (2561). 379015 IAGIgR TuUBAIYTYIAL
a191dnTnnase. Aufudle Awnau 23, 2562, 910
https://www.tcithaijo.org/index.php/joling/article/view/126645.

WYINUS WINUUTELETT waEdIAIT WaeaUNN. (2562). N5 ATIwvilnvesrludoaeulnan.
duduidle Fumey 24, 2562, 91n http://be.hs.ssru.ac.th/useruploads/files/20190220/
1b491fcldfcec24173e20869c70f0d73730ad4454.docx.

Krukat. (2556). Parts of speech. Audwidle fugneu 17, 2562, 910
https://kateng51.wordpress.com/2013/07/16/parts-of-speech/.

Maneerat Saeniang. (2560). 3 A2IFIAYVEINITVIEUALNITOAIATTHOF AL, Aududle fueneuy
10, 2562, 27 https://www.pymlo.com/th/3-ANud1AgvaIn13918/
fbclid=IwAR25PtjowUTQ5AIIMds9CILIMc_9QIDiMYWN1FAHRZTL6e1b7ssngG y1fk.

Nattawadee Sutti. (2554). Parts of speech. ?iuﬁulﬁa AuEEU 18, 2562, 210
https://nattyz3235.wordpress.com/2011/11/10/hello-world/.

Salesloft. (2561). 10 Best Sales Articles of 2018. duduiile Fomay 20, 2562, 10
https://salesloft.com/resources/blog/10-best-sales-articles-of-2018/.




